
SOCIAL MEDIA AS A BUSINESS 

PROMOTING TOOL

M E L I S S A  N E L S O N

P E R FO R M A N C E  C RO P  R E S E A RC H

K A N S A S



QUICK INTRODUCTION

S TA R T E D  S H A R I N G  O U R  S T O R Y  2 0 1 9  

W H E N  I  L A U N C H E D  M Y  B U S I N E S S  –
P E R F O R M A N C E  C R O P  R E S E A R C H  &  

S O U T H  B E N D  I N D U S T R I A L  H E M P.

M Y  B R A N D  I S  P O S T I N G  A B O U T  D AY -

T O - D AY  T H I N G S  AT  O U R  R E S E A R C H  

F A C I L I T Y  A N D  F A R M .  



SOCIAL MEDIA 

FOCUS OF TODAY

D O ’ S  A N D  D O N ’ T

B U I L D I N G  Y O U R  B R A N D

P L AY I N G  T H E  A L G O R I T H M

K I S S  M E T H O D  –

K E E P  I T  S T U P I D  S I M P L E .  



THE POWER OF 

COMMUNICATION & BUILDING 

YOUR BRAND



WHY IT MATTERS – SOCIAL 

MEDIA BY THE NUMBERS

 Roughly 5.17 billion people were using social media with 

global social media usage rate stood at 59%.

 Average users spend 151 minutes per day on social media and 

messaging apps. 

 The average engagement rate being 1.4 to 2.8%. You don’t 
have to have 100’s of comments to be successful.

 YOU HAVE AN AMAZING STORY ABOUT YOUR BUSINESS TO 

TELL so use the power of social media to help you do that. 

 Everyone is an “influencer”.



DO’S AND DON’TS



DO

1. DO – Be authentic.

2. DO – Be “on brand”. If your 
page is focused on your 

business, don’t bring 
personal things into play. If 

your more technical, stay 

technical. Consistency is 

king.

3. E – I – E – O of Posting

Educate

Inform

Entertain

Offend

1. DON’T - share things you 

aren’t supposed to. 

2. DON’T - take it too 

seriously.

3. DON’T - AI all your posts. 

More people are tired of 

inauthentic posts, Chat 

GBT generated captions 

and inability to connect 

to the brand or person.

4. DON’T – get discouraged 

if you don’t go “viral”. 
Focus on the purpose of 

your account.

DON’T



E – I – E – O OF POSTING



EDUCATE



INFORM

 Typically, an event or deadline



ENTERTAIN



OFFEND
 Easier than ever to do now 

days. 

 Don’t take it too seriously the 
keyboard warriors will do 

that for you.



ENGAGING THE AUDIENCE

 Understanding the power of each platform and who your 

target audience is. 

Example: Interns = TikTok or Insta 

Millennials = Facebook  

 Weave relatable stories into your presentation using narratives 

that make your message memorable and impactful

 Short and Sweet unless your targeting long format. 

 Be conscious of the power of your logo or what your clothes 

are communicating. 





OVERCOMING 

NERVOUSNESS

CONFIDENCE-BUILDING STRATEGIES

• W E  A L L  S TA RT  AT  S Q UA R E  O N E

• R E WATC H  YO U R  V I D EO S  TO  F I N D  

YO U R  H A B I T S  ( G O O D  A N D  B A D )

• B E  A  F I RS T - R AT E  V E RS I O N  O F  

YO U RS E L F  I N S T E A D  O F  A  S E C O N D -

R AT E  V E RS I O N  O F  S O M EO N E  E L S E



SPEAKING IMPACT

Your ability to communicate effectively will leave a 

lasting impact on your audience

Effectively communicating involves not only 

delivering a message but also resonating with the 

experiences, values, and emotions of those 

listening

REPS, REPS, REPS!
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